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RETAIL AND HOUSEHOLD CONSUMPTION TRENDS 
Share of Private Labels & Promotions in Terms of Value

Source: GfK Consumer Tracking Household Panel CZ and SK

Promo purchases of branded products increased significantly. Share 
of private labels stagnated. 
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27%

27%

19%

14%

13%

11%

6%

4%

32%

3%

Drop in value of savings and investments

Problems at work

Problems with payments (of monthly bills)

Problems with servicing debts or credit

Promotion (career) 

Problems with housing

Growing value of savings and investments

Unexpected financial prize / income

None of things mentioned

I do not know

Experience of a situation

Base: All, N=481



3

GfK Czech 2010

49%

37%

34%

32%

31%

28%

26%

25%

24%

Eating in restaurants

Entertainment and out of home activities

Leisure time travel, holiday

Social gatherings (meeting with friends, family)

Larger renovations and repairs at home

Books, music, films

Home appliances, electronics

Charity, gifts

Energy consumption in the household

Expenditures - Cutbacks

Base: All, N=481
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52%

48%

39%

37%

31%

29%

28%

21%

17%

6%

1%

Decreased consumption / trying to manage

without some products

Buying everyday goods more carefully

Buying energy saving products

Buying in discount shops

Using coupons and vouchers

Postponing purchase until given product is on

promotion

Buying in more bulk in order to get more discount

Switch from premium brands to cheaper goods

Buing second hand products instead of new goods 

None of ways mentioned

I do not know

Preferred ways of making savings

Base: All, N=481


