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we' ve had

Billionaire investor Eli Broad

The current global recession
will "surely be the longest and
deepest” since the 1930s

Former U.S. Federal Reserve Chairman
Alan Greenspan
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Consumer Recession Index:
Highest in North America, Korea, Taiwan and Some of Western Europe

_ . Highest (Index 115+) in NA, some of WE, Korea, Taiwan

(Index 86 -114), in China, Brazil among others

. Lowest (Index 85 or less) in India, Indonesia, Egypt, Russia, and others GfK
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Global Consumer Confidence
Is at an Historic Low and Has Seen an Historic OneYear Drop

% of global consumers age 15 to 65 who are very/somewhat
confident they will be better off in 12 months
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Consumer confidence
IS at a

10-year low

In 15

of 25 countries
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GfK

RRWO09, QA1 (2005 weight, in-person) and previous years
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Pressuresi Concerns:
Recession/Unemployment Is the #1 Concern Globally

50% +18 ptS from last year

L i secesdibn & unemployment 0 [the biggest single-year rise in any
among their top 3 concerns* concern we have ever seen in RRW]

L 74

Recession '
NEXT EXIT A | l

7

#1

Concern globally*
up from #3 last year #1 in 10 markets

China, Germany, India, Japan, Korea, Spain,
Taiwan, Thailand, Turkey, US
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Pressuresi Concerns:
Inflation Is the #2 Concern Globally

39% -3 pts
L i snflation and high from last year
priceso among their top _
3 concerns* =

Concern globally*
down from #1 last year

#1 in

Canada, Egypt, France, Germany (on par
with recession & unemployment),
Indonesia, Russia
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Pressuresi Distress Points:
6 in 10 Worldwide Experienced Economic Distress in 2008

% age 15+ who say they or someone in their household has experienced event in the past 12 months

Negative Events Positive Events

Job advancement 18

62% of global
consumers
experienced a
negative event, while
23% experienced a
positive one

Job distress 28

Increasing value of savings and investments

Declining value of savings and investments 28

28% had a nsitatus
year, with neither
positive nor negative
events

Financial windfall

Difficulty paying monthly bills 24

Difficulty paying off credit/debt

Housing distress

GfK

RRWO09, QE1 (2009 weight, mixed mode)
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Living in a RecessionT Economizing Strategies:
Global Consumers Are Adopting MoneySaving Strategies

nNnSavi
of global consumers Epglelg[SAY 1S

have used
some kind of money-

the new
saving strategy b | a C Kk

th IS ye ar* Ellie Kay, who provides financial advice to
customers at Wal-Mart as quoted in
The New York Times October 14, 2008

* When shown a list of 10 possible strategies
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Living in a Recessioni Reactions:

Global Consumers Are Cutting Back

of global consumers
have cut back on
something this year*

On average they are

cutting back on
items*

* When shown a list of 26 possible cutbacks

Telephone €Xpenses

Household energy use

TOys and 9ameg

Food
Donations to charity

Saving and investing

Us;
Clothing 9 you,
Tedi .,
rd

s
[nsurance payment

Major home improvement/repairs
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Living in a RecessionT Economizing Strategies: #1 Global Money

Saving Strategy Is Shopping More Carefully All the Time
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Shopping carefully  #1 in Wait #1 in a Go without #1 In

markets & market
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Living in a Recessioni Reactions:

Restaurant Dining Is a Common Global Cutback

Household energy use is the #1
cutback in

5

g
.
of 25 markets
Dining out at restaurants is the @@ ;:.—.
#1 cutback in : » . %

of 25 markets Brazil, Czech Republic, India,

Poland, Turkey
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Impact on Consumers
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The Blamels Putonthe Ba n k s é

GfK

Percentages; Source: GfK Austria Social Research: Trust During the Crisis, n=4.300, 20.05.7 08.07.2009




