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Possibilities of saving ïuncertain situation in CEE

Will your household be able to save money within the next 12 months?

Source: GfK Mood Barometer 2009
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A SK EST LIT RUS HR ROM PL LAT BH UKR RS BG

no/uncertain/DK/NA

yes
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Top 2 reasons for saving in CEE: Safety first!

Source: GfK Mood Barometer 2009

FOR RAINY DAYS

FOR EMERGENCIES
FOR MY CHILDREN
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Further reasons for saving: CEE - a forward looking society

Source: GfK Mood Barometer 2009

OLD AGE

HOLIDAYS

LATER

üHardly any differences
between countries

üMost important: SECURITY
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The most attractive saving & investment opportunities: 
People behave risk-avers

Despite of the products that you use for saving or investment now; please tell me which possibilities to save and 
invest money do you consider especially interesting at present? 

EST LAT LIT SK PL BG RO RS HR BH RUS UKR A

Saving book

Freeh. flats, house --

Real estates

Life insurance

Building society saving
agreement

-- -- -- -- --

Save at home

Source: GfK Mood Barometer 2009

21-30 % 31-40 % 41-50%11-20 %0-10 % 51-65%
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Interest in securities on an all -time low

Despite of the products that you use for saving or investment now; please tell me which possibilities to save and 
invest money do you consider especially interesting at present? 

EST LAT LIT SK PL BG RO RS HR BH RUS UKR A

Shares/Stocks

Investment Funds

Bonds --

Joint accounts, share of 
stock

-- --

Futures/Options --

Source: GfK Mood Barometer 2009

0-3 % 4-6% 7-9%
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Why do we focus on segmentation in the financial market?

ÁDevelop an instrument that is easy to use and helps 
gaining interesting results across several countries

ÁMake results internationally comparable

ÁDevelop a short list of statements that can easily be 
used in all kinds of representative ad hoc surveys

andé
Itós all voluntary!

Aim of the process

Source: GfK Segmentation 2009
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Six different types of retail clients foundé 

Indifferent

Self-reliant

Anxious Savers

Spenders

GreenhornsService-oriented 

Preventors

Size of segment ï

different among different countries
Source: GfK Segmentation 2009
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